CHAPTER V
CONCLUSION AND SUGGESTION

This chapter concludes the result of analyzing the data. It will include some
special words used by buyers and sellers in Kliwon market, the time when buyers
and sellers use such special words, the reason why the buyers and sellers use such

special words, and the suggestion.

5.1 Conclusion

After finishing the analysis, the writer has come to the following conclusion
and suggestion about the research. It is for summarizing the analysis. Besides, this
chapter is for giving useful thing in writing about sociolinguistics, especially

about special words used by buyer and seller in kliwon market.

As Rahardi (2006: 18) stated that the differences in occupation or profession
may also raise different dialect, depending on the particularities of its profession.
So from this research, it is able to get some language varieties among the buyer
and seller in Kliwon market, like kendet, ireng mulus, kacangan, cempe, wedhus

jowo, gibas, brahman, lemosin, lokal, poel, sangler, benggolo, and etcetera.

The time when the buyer and seller used the words can be predicted. Of
chorus, when there is an activity relating to goat and cow. For example, in trading
a goat and cow in Kliwon market. As Jendra in Elvien (2010: 186) stated that

dialect is a variety of a language based on the place where it used.



As Chaer and Agustina (2004: 3) stated that as an object in linguistics,
language is not seen or approached as a language, as done by general linguistics,
but rather seen or approached as a means of interaction or communication in
human society”. So the writer conclude that the reason of buyer and seller use the
special words is for making the communication effective and more practical to be

expressed than it has to be described each special word.

5.2 Suggestion

This study is still far from being perfect and also need more correction from
the reader. So the writer hope this thesis will be a sort of beginning for other or
the next writer who are challenged to study sociolinguistics especially when deals
with special words in social communication because it has many knowledge about

language.



