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KUESIONER PENELITIAN

“Pengaruh Kredibilitas Perusahaan Dan Kesadaran Merek Terhadap
Keputusan Pembelian Produk Tepung Terigu Cakra Kembar Pada PT. ISM
Bogasari Flour Mills Surabaya” (Studi Pada Pedagang Mie Ayam Di

Surabaya)
Kepada Yth,
Customer Tepung Terigu Cakra Kembar PT. ISM Bogasari Flour Mills
Surabaya
di Tempat

Terima kasih atas partisipasi anda menjadi salah satu responden untuk mengisi
kuesioner ini. Penelitian ini bertujuan untuk memenuhi salah satu syarat dalam
rangka penyelesaian studi pada Jurusan Manajemen Fakultas Ekonomi Dan Bisnis
Universitas Muhammadiyah Surabaya. Kuesioner ini merupakan salah satu

instrument penelitian yang dilakukan oleh:

Peneliti : ANGGA PAMBUDI

NIM : 20141221081

Jurusan : Manajemen Pemasaran

Kampus : Universitas Muhammadiyah Surabaya (UMS)
Alamat : JI. Raya Sutorejo No.59, Surabaya.

IDENTITAS RESPONDEN (Mohon diisi dengan memberikan tanda (+/)

1. Nama : (boleh tidak diisi)
2. Jenis kelamin :[] Pria [ ] Wanita
3. Usia []21-30 [] 3140 []>40

3. Pekerjaan (Status) : Pedagang Mie Ayam

PETUNJUK PENGISIAN :

Berilah tanda (\) pada kolom penelitian yang sesuai dengan pilihan anda.
Pertanyaan ini dilakukan dengan jawaban yang paling sesuai dengan persepsi
bapak/ibu terhadap survey yang berkaitan dengan “Pengaruh Kredibilitas

Perusahaan Dan Kesadaran Merek Terhadap Keputusan Pembelian Produk



Tepung Terigu Cakra Kembar Pada PT. ISM Bogasari Flour Mills
Surabaya*

Keterangan :

1 Sangat Tidak Setuju (STS)
Tidak Setuju (TS)
Ragu-ragu (RR)

Setuju (S)

Sangat Setuju (SS)

2
3
4
5

A. Kredibilitas Perusahaan

No PERNYATAAN STS|TS|RR |S |SS

1 | PT. ISM Bogasari Flour Mills telah memiliki
keahlian dan pengalaman yang tidak diragukan
lagi dalam memproduksi tepung terigu Cakra
Kmbar perusahaan

2 | PT. ISM Bogasari Flour Mills tidak diragukan

lagi dalam memproduksi tepung terigu Cakra
Kembar yang memiliki kualitas bagus serta
telah dikenal oleh konsumen sejak lama.

3 | PT. ISM Bogasari Flour Mills, senantiasa
mempertahankan image atau citra positif yang
telah  dibangun, dengan memberikan

peningkatan kualitas pelayanan sesuai dengan

harapan dan kebutuhan konsumen.




B. Kesadaran Merek

No

PERNYATAAN

STS

TS

RR

SS

PT. ISM Bogasari Flour Mills dapat mengelola
merek yang efektif, sehingga konsumen mampu
mengingat slogan atau serta kemasan produk
yang menarik.

Merek tepung terigu Cakra Kembar membantu
menggambarkan akan kualitas produk yang
dihasilkan pada konsumen.

Citra perusahaan PT. ISM Bogasari Flour Mills
sangat menentukan akan tingkat keahlian,
pengalaman dan kualitas dari produk tepung
terigu Cakra Kembar.

Tepung terigu Cakra Kembar memberikan ciri-
ciri produk yang unik, serta memiliki ciri khas
dalam hal warna dan rasa yang berbeda dari
produk yang sejenis.

C. Keputusan Pembelian

No

PERNYATAAN

STS

TS

RR

S

Saya yakin akan keputusan saya membeli

tepung Cakra Kembar karena kualitasnya.

2 | Saya selalu membeli produk tepung Cakra
Kembar sebagai bahan baku pembuatan mie.

3 | Saya akan merekomendasikan tepung Cakra
Kembar kepada teman dan keluarga.

4 | Jika membutuhkan tepung terigu saya akan

membeli tepung Cakra Kembar




LAMPIRAN TABULASI JAWABAN RESPONDEN

NO. };(;?S;g”;fs Kesadaran Merek Keputusan Pembelian
NaS X1.1 | X1.2 | X1.3 | X211 | X2.2 | X23 | X24 |Y11|Y12|Y1l3|VY1l4
1 4.0 3.0 30 | 30 | 40 | 30 | 30 | 40 | 30 | 3.0 | 40
2 5.0 5.0 50 | 40 | 40 | 40 | 30 | 50 | 40 | 50 | 5.0
3 4.0 4.0 40 | 40 | 40 | 40 | 40 | 40 | 40 | 50 | 4.0
4 4.0 4.0 40 | 30 | 40 | 30 | 30 | 40 | 40 | 50 | 5.0
5 5.0 5.0 40 | 40 | 40 | 40 | 30 | 40 | 40 | 50 | 5.0
6 4.0 5.0 40 | 40 | 3.0 | 3.0 | 3.0 | 40 | 40 | 40 | 4.0
7 4.0 4.0 5.0 50 | 40 | 40 | 5.0 | 40 | 40 | 40 | 40
8 4.0 4.0 40 | 40 | 40 | 40 | 50 | 40 | 3.0 | 40 | 4.0
9 5.0 5.0 50 | 40 | 40 | 40 | 30 | 50 | 40 | 50 | 5.0
10 4.0 3.0 30 | 30 | 30 | 40 | 40 | 40 | 40 | 40 | 40
11 4.0 4.0 40 | 3.0 | 40 | 40 | 3.0 | 40 | 40 | 50 | 5.0
12 4.0 4.0 40 | 40 | 40 | 3.0 | 40 | 40 | 40 | 40 | 40
13 4.0 4.0 30 | 40 | 40 | 40 | 30 | 40 | 40 | 40 | 4.0
14 3.0 3.0 30 | 40 | 40 | 40 | 30 | 40 | 40 | 50 | 5.0
15 4.0 4.0 30 | 40 | 30 | 30 | 30 | 3.0 | 40 | 40 | 4.0
16 4.0 4.0 4.0 20 | 30 | 30 | 40 | 3.0 | 40 | 40 | 40
17 5.0 5.0 4.0 50 | 40 | 50 | 40 | 50 | 40 | 40 | 40
18 4.0 4.0 30 | 30 | 30 | 30 | 40 | 40 | 40 | 40 | 4.0
19 5.0 5.0 4.0 50 | 50 | 50 | 50 | 50 | 50 | 5.0 | 5.0
20 3.0 4.0 40 | 40 | 40 | 40 | 40 | 40 | 3.0 | 40 | 40
21 4.0 4.0 40 | 40 | 40 | 40 | 3.0 | 40 | 40 | 50 | 4.0
22 4.0 4.0 40 | 30 | 40 | 40 | 40 | 40 | 40 | 50 | 5.0
23 5.0 3.0 30 | 40 | 40 | 40 | 40 | 40 | 40 | 40 | 40
24 4.0 3.0 30 | 30 | 40 | 30 | 3.0 | 40 | 40 | 40 | 40
25 4.0 4.0 30 | 30 | 40 | 40 | 40 | 40 | 40 | 40 | 4.0
26 4.0 3.0 30 | 30 | 40 | 30 | 30 | 30 | 3.0 | 40 | 40
27 4.0 3.0 40 | 30 | 40 | 30 | 30 | 30 | 30 | 40 | 3.0
28 3.0 4.0 40 | 30 | 30 | 3.0 | 3.0 | 40 | 40 | 40 | 40
29 4.0 4.0 30 | 30 | 40 | 40 | 3.0 | 40 | 40 | 40 | 40
30 4.0 4.0 30 | 30 | 40 | 30 | 40 | 40 | 40 | 40 | 40
31 4.0 4.0 40 | 50 | 50 | 50 | 50 | 50 | 40 | 50 | 5.0
32 4.0 4.0 40 | 40 | 40 | 40 | 40 | 40 | 40 | 50 | 5.0
33 4.0 4.0 30 | 30 | 40 | 40 | 3.0 | 40 | 40 | 40 | 40
34 4.0 4.0 40 | 50 | 50 | 50 | 50 | 40 | 40 | 50 | 5.0
35 4.0 4.0 4.0 50 | 50 | 50 | 50 | 40 | 40 | 50 | 5.0
36 4.0 4.0 30 | 30 | 40 | 40 | 40 | 5.0 | 40 | 40 | 40




37 4.0 4.0 3.0 40 | 40 | 40 | 3.0 | 40 | 40 | 40 | 40
38 4.0 4.0 4.0 30 | 40 | 30 | 30 | 40 | 3.0 | 40 | 40
39 4.0 3.0 3.0 30 | 40 | 30 | 30 | 40 | 3.0 | 3.0 | 40
40 5.0 5.0 5.0 40 | 40 | 40 | 30 | 50 | 40 | 50 | 5.0
41 4.0 4.0 4.0 40 | 40 | 40 | 40 | 40 | 40 | 50 | 40
42 4.0 4.0 4.0 30 | 40 | 30 | 30 | 40 | 40 | 50 | 5.0
43 5.0 5.0 4.0 40 | 40 | 40 | 30 | 40 | 40 | 50 | 5.0
44 4.0 5.0 4.0 40 | 30 | 30 | 3.0 | 40 | 40 | 40 | 40
45 4.0 4.0 5.0 50 | 40 | 40 | 50 | 40 | 40 | 40 | 40
46 4.0 4.0 4.0 40 | 40 | 40 | 50 | 40 | 3.0 | 40 | 40
47 5.0 5.0 5.0 40 | 40 | 40 | 30 | 50 | 40 | 50 | 5.0
48 4.0 3.0 3.0 30 | 30 | 40 | 40 | 40 | 40 | 40 | 40
49 4.0 4.0 4.0 30 | 40 | 40 | 30 | 40 | 40 | 50 | 5.0
50 4.0 4.0 4.0 40 | 40 | 30 | 40 | 40 | 40 | 40 | 40
51 4.0 4.0 3.0 40 | 40 | 40 | 30 | 40 | 40 | 40 | 40
52 3.0 3.0 3.0 40 | 40 | 40 | 30 | 40 | 40 | 50 | 50
53 4.0 4.0 3.0 40 | 30 | 30 | 30 | 3.0 | 40 | 40 | 40
54 4.0 4.0 4.0 20 | 30 | 30 | 40 | 3.0 | 40 | 40 | 40
55 5.0 5.0 4.0 50 | 40 | 50 | 40 | 50 | 40 | 40 | 40
56 4.0 4.0 3.0 30 | 30 | 30 | 40 | 40 | 40 | 40 | 40
57 5.0 5.0 4.0 50 | 50 | 50 | 50 | 50 | 50 | 50 | 50
58 3.0 4.0 4.0 40 | 40 | 40 | 40 | 40 | 3.0 | 40 | 40
59 4.0 4.0 4.0 40 | 40 | 40 | 30 | 40 | 40 | 50 | 40
60 4.0 4.0 4.0 30 | 40 | 40 | 30 | 40 | 40 | 50 | 50
61 4.0 4.0 4.0 50 | 50 | 50 | 50 | 50 | 40 | 50 | 5.0
62 4.0 4.0 4.0 40 | 40 | 40 | 40 | 40 | 40 | 50 | 50
63 4.0 4.0 3.0 30 | 40 | 40 | 30 | 40 | 40 | 40 | 40
64 4.0 4.0 4.0 50 | 50 | 50 | 50 | 40 | 40 | 50 | 50
65 4.0 4.0 4.0 50 | 50 | 50 | 50 | 40 | 40 | 50 | 5.0
66 4.0 4.0 3.0 30 | 40 | 40 | 40 | 50 | 40 | 40 | 40
67 5.0 5.0 4.0 40 | 40 | 40 | 30 | 40 | 40 | 50 | 50
68 4.0 5.0 4.0 40 | 30 | 30 | 3.0 | 40 | 40 | 40 | 40
69 4.0 4.0 5.0 50 | 40 | 40 | 50 | 40 | 40 | 40 | 40
70 4.0 4.0 4.0 40 | 40 | 40 | 50 | 40 | 3.0 | 40 | 40
71 5.0 5.0 4.0 40 | 40 | 40 | 30 | 40 | 40 | 50 | 50
72 4.0 5.0 4.0 40 | 30 | 30 | 30 | 40 | 40 | 40 | 40
73 4.0 4.0 5.0 50 | 40 | 40 | 50 | 40 | 40 | 40 | 40
74 50 5.0 4.0 40 | 40 | 40 | 30 | 40 | 40 | 50 | 50
75 4.0 5.0 4.0 40 | 30 | 30 | 3.0 | 40 | 40 | 40 | 40
76 4.0 4.0 5.0 50 | 40 | 40 | 50 | 40 | 40 | 40 | 40
77 4.0 4.0 4.0 40 | 40 | 40 | 50 | 40 | 3.0 | 40 | 40




78 5.0 5.0 5.0 40 | 40 | 40 | 3.0 50 | 40 | 50 5.0
79 4.0 3.0 3.0 30 | 30 | 40 | 40 | 40 | 40 | 40 | 40
80 4.0 4.0 4.0 30 | 40 | 40 | 30 | 40 | 40 | 50 5.0
81 4.0 4.0 4.0 40 | 40 | 3.0 | 40 | 40 | 40 | 40 | 40
82 4.0 4.0 3.0 40 | 40 | 40 | 3.0 | 40 | 40 | 40 | 40
83 3.0 3.0 3.0 40 | 40 | 40 | 30 | 40 | 40 | 5.0 | 5.0
84 4.0 4.0 3.0 40 | 30 | 3.0 | 3.0 | 3.0 | 40 | 40 | 40
85 4.0 4.0 4.0 20 | 30 | 3.0 | 40 | 3.0 | 40 | 40 | 40
86 5.0 5.0 4.0 50 | 40 | 50 | 40 | 5.0 | 40 | 40 | 4.0
87 4.0 4.0 3.0 30| 30 | 30 | 40 | 40 | 40 | 40 | 40
88 5.0 5.0 4.0 50 | 50 | 50 | 50 | 5.0 | 5.0 | 50 | 5.0
89 3.0 4.0 4.0 40 | 40 | 40 | 40 | 40 | 3.0 | 40 | 40
90 4.0 4.0 4.0 40 | 40 | 40 | 30 | 40 | 40 | 50 | 40
91 4.0 4.0 4.0 30 | 40 | 40 | 40 | 40 | 40 | 50 | 5.0
92 5.0 3.0 3.0 40 | 40 | 40 | 40 | 40 | 40 | 40 | 40




Kredibilitas Perusahaan (X1)

HASIL UJI SPSS

Correlations

X1.1 X1.2 X1.3 TOTALX1

X1.1 Pearson Correlation 1 5717 287" 739"

Sig. (2-tailed) .000 .006 .000|

N 92 92 92 92

X1.2 Pearson Correlation 571" 1 546" 883"

Sig. (2-tailed) .000 .000 .000|

N 92 92 92 92

X1.3 Pearson Correlation 287" 546" 1 785"

Sig. (2-tailed) .006 .000 .000|

N 92 92 92 92

TOTALX1 Pearson Correlation 739" 883" 785" 1
Sig. (2-tailed) .000 .000 .000

N 92 92 92 92

**_Correlation is significant at the 0.01 level (2-tailed).



Kesadaran Merek (X2)

Correlations

X2.1 X2.2 X2.3 X2.4 TOTALX2
X2.1 Pearson Correlation 1 542" 636" 464" 831"
Sig. (2-tailed) 000 000 000 000
N 92 92 92 92 92
X2.2 Pearson Correlation 542" 1 729" 409" 789"
Sig. (2-tailed) .000 .000 000 .000
N 92 92 92 92 92
X2.3 Pearson Correlation 636" 729" 1 487" 862"
Sig. (2-tailed) 000 000 000 000
N 92 92 92 92 92
X2.4 Pearson Correlation 464" 409" 487" 1 756"
Sig. (2-tailed) .000 .000 .000 000
N 92 92 92 92 92
TOTALX2 Pearson Correlation 831" 789" 862" 756" 1
Sig. (2-tailed) .000 .000 .000 .000
N 92 92 92 92 92

**_Correlation is significant at the 0.01 level (2-tailed).




Keputusan Pembelian ()

Correlations

Y1.1 Y1.2 Y1.3 Y1.4 TOTALY

Y1.1 Pearson Correlation 1 319" 305" 384" 659"

Sig. (2-tailed) .002 .003 .000 .000

N 92 92 92 92 92

Y1.2 Pearson Correlation 319" 1 4427 394" 664"

Sig. (2-tailed) .002 .000 .000 .000

N 92 92 92 92 92

Y1.3 Pearson Correlation 305" 442" 1 840" 861"

Sig. (2-tailed) .003 .000 .000 .000

N 92 92 92 92 92

Y1.4 Pearson Correlation 384" 394" 840" 1 871"

Sig. (2-tailed) .000 .000 .000 .000

N 92 92 92 92 92

TOTALY  Pearson Correlation 659" 664" 861" 871" 1
Sig. (2-tailed) .000 .000 .000 .000

N 92 92 92 92 92

**_Correlation is significant at the 0.01 level (2-tailed).




Uji Multikonearitas

Coefficients?®

Unstandardized Standardized Collinearity
Coefficients Coefficients Statistics
Model B Std. Error Beta t Sig. |Tolerance| VIF
1 (Constant) 2.051 .305 6.716 .000
X1 .320 .071 403 4.474 .000 .894 1.119
X2 221 .061 327 3.637 .000 .894 1.119
a. Dependent Variable: Y
Uji F
ANOVA"®
Model Sum of Squares df Mean Square F Sig.
1 Regression 4.431 2 2.215 24.533 .000?
Residual 8.037 89 .090
Total 12.467 91
a. Predictors: (Constant), X2, X1
b. Dependent Variable: Y
Uji t
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2.051 .305 6.716 .000
X1 .320 .071 .403 4.474 .000
X2 221 .061 .327 3.637 .000

a. Dependent Variable: Y




