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APPENDIX I 
 

Coca Cola Fact Sheet 
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APPENDIX II 

The Picture of Coca Cola Products 
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APPENDIX III 

Numbered Slogans and Possible Full Sentences for the Ellipted Slogans 

 

Slogan’s 
Number Slogan Published 

Year 
Full Sentence  

Slogans 
1 Thirst knows no season. 1922 - 
2 Pure as Sunlight 1927 Coca cola is pure as 

sunlight 
3 The pause that refreshes. 1929 Coca cola is the pause that 

refreshes. 
4  Ice-cold sunshine. 1932 Coca cola is Ice-cold 

sunshine 
5 America's favorite moment. 1937 Coca cola is America's 

favorite moment. 
6 The best friend thirst ever 

had. 
1938 Coca cola is the best 

friend thirst ever had. 
7 Thirst asks nothing more. 1938 - 
8 Whoever you are, whatever 

you do, wherever you may 
be, when you think of 
refreshment, think of ice 
cold Coca-Cola. 

1939 - 

9 Passport to refreshment. 1945 Coca cola is passport to 
refreshment. 

10 Coke knows no season 1947 - 
11 The sign of good taste. 1957 Coca cola is the sign of 

good taste. 
12 Things go better with Coke. 1963 - 
13 Coke adds life. 1976 - 
14 Can't Beat the Feeling.  1989 There is nothing can't 

Beat the Feeling.  
15 Can't Beat the Real Thing.  1991 There is nothing can't 

Beat the Real Thing.  
16 Always Coca-Cola. 1993 It is always Coca-cola. 
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17 Life tastes good 2001 - 
18 Live on the Coke Side of life 2007 We live on the Coke side 

of life 
19 Open Happiness 2009 We open happiness 
20 Twist The Cap To 

Refreshment 
2010 We twist the cap to 

refreshment 
21 Life Begins Here 2011 - 
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APPENDIX IV 

The Total Frequency of Each Type of Figures of Speech 

Slogan’s 
Number Slogan 

Figures of Speech 

P Si Mo Hy VI Sy  

1 Thirst knows no season. √      

2 Pure as Sunlight  √     

3 The pause that refreshes.   √    

4  Ice-cold sunshine.     √  

5 America's favorite moment.      √ 

6 The best friend thirst ever had. √      

7 Thirst asks nothing more. √      

8 

Whoever you are, whatever you 
do, wherever you may be, when 
you think of refreshment, think 
of ice cold Coca-Cola.

   √   

9 Passport to refreshment.   √    

10 Coke knows no season √      

11 The sign of good taste.   √    

12 Things go better with Coke.    √   

13 Coke adds life.   √    

14 Can't Beat the Feeling.     √   

15 Can't Beat the Real Thing.     √   

16 Always Coca-Cola.    √   

17 Life tastes good   √    

18 Live on the Coke Side of life   √    

19 Open Happiness   √    

20 Twist The Cap To Refreshment   √    

21 Life Begins Here   √    

Total  4 1 9 5 1 1 
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P Personification 

Si Simile 

Mo Metaphor 

Hy Hyperbole 

VI Verbal Irony 

Sy Synecdoche  
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APPENDIX IV 

The Intended Meaning Based on Context and Schemata 

Slogan Context Schemata Intended  
meaning 

1 Thirst become 

someone that can 

come without 

knowing the season 

People can feel 

thirsty in every 

season and 

situation 

Coca Cola also can be 

found and drunk in 

every season and 

situation. 

2 Coca cola is Pure 

which is clear, simple, 

finest quality as 

sunlight  that refers to 

healthy and cheerfully

Coca cola wants 

to emphasize the 

pureness of the 

product  

Coca cola is a healthy 

drink that will make 

people happy 

3 Stop doing something 

to feel refresh 

People stopped 

doing something 

to drink Coca 

cola because it 

could refreshed 

them 

When people stopped 

their activities to drink 

Coca cola for a while, 

they would always be 

refreshed. 
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4 Coca cola is ice-cold 

sunshine. Ice cold is 

as cold as ice that is 

so refreshing while 

sunshine is healthy 

and cheerfully 

Coca cola makes 

a delightful 

contradiction that  

is really cold that 

could be 

refreshment and 

the sunshine that 

is warm and 

cheerfully 

Coca cola is a 

refreshing drink that 

will make people 

cheerful after drinking 

it. 

5 America is a name of 

continent where many 

Americans living in 

while favorite 

moment means the 

most preferred time 

among others. 

Coca cola wants 

to emphasize the 

s succeed in 

creating Coca 

cola 

Coca cola is a leading 

beverage company 

because drinking Coca 

cola is the most 

preferred time of 

many people in 

America 

6 Thirst becomes some 

one that has a best 

friend. Coca cola is 

the thirst’ best friend.  

Thirst has other 

friend but Coca 

cola is the best 

one.  

Whenever People feel 

thirsty Coca cola will 

be the best one to 

drink 

7 Thirst becomes some 

one that could ask for 

nothing more.  

Thirst ask nothing 

more than Coca 

cola  

Whenever people feel 

thirsty, Coca cola is all 

the people need. 



65 
 

 

8 Whoever you are, 

whatever you do, 

wherever you may be, 

when you think of 

refreshment, think of 

ice cold Coca-Cola. 

Coca cola reaches 

everyone  

Coca cola is very 

refreshing for 

everyone with every 

situation and 

background 

9 Passport is means of 

attaining or a way to 

reach. 

Coca cola is passport 

to refreshment 

Coca cola will 

make the people 

who drink it feels  

the refreshment 

There is a way in 

order to get the 

refreshment that 

people should drink 

Coca cola 

10 Coke becomes some 

one that knows no 

season 

People drink 

Coca cola every 

time 

Coca Cola can be 

found and drunk in 

every season and 

situation. 
11 Coca cola is the sign 

of good taste. Sign 

means indication or 

direction. Taste is 

sense of flavors. 

Whenever people 

see coca cola then 

they will see the 

indication of a 

very good 

flavored drink 

Coca cola is indicated 

to be a good flavor 

beverage.  

 

12 Many things in 

certain situation will 

be better than before 

after drinking Coca 

cola  

Coca cola is a 

very refreshing 

and fun drink 

Coca cola will refresh 

the people who drink 

it than make people 

happier that before 

then can do something 

even better finally 
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13 Life means a concept 

to live in. Coca cola 

gives addition to life.  

Coca cola is an 

enjoyable drink  

The fun of drinking  

Coca cola will give an 

addition to life to be 

more cheerful and fun 

14 Beat means achieve 

more. Everything 

can’t beat the feeling 

Everything can’t 

beat the feeling of 

drink Coca cola 

There is nothing that 

can achieve more the 

feeling of drinking 

Coca cola 

15 Beat means achieve 

more. Real means 

genuine, true and not 

fictions .The things 

since its Coca cola 

means the flavors 

Everything can’t beat 

the real thing. 

Everything can’t 

beat the real thing 

of Coca cola 

There is nothing can 

achieve more the 

genuine of flavored of 

Coca cola 

16 Always means every 

time, on every 

occasion, without 

exception 

Always drinking 

Coca cola  

Coca cola can be 

drunk every time, on 

every occasion, 

without exception  

17 Life means a concept 

to live in, Taste is 

sense of flavors. Good 

here means 

satisfactory in quality. 

Life has a sense 

of  good taste like 

Coca cola 

Life will taste as good 

as Coca cola when 

people drink Coca 

cola 
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18 Live means to stay in 

while. Life means a 

concept to live in or 

something more 

cheerful or sparkles. 

Coke side of life 

means drinking Coca 

cola becomes more 

that just a drink but 

also a concept of way 

people live.  

Everyone who 

lives on the coke 

side of life is the 

one who chooses 

to drink Coca 

cola.  

Drinking Coca cola is 

becoming a choice 

concept of way people 

live or life habit that 

people can live in that 

will bring sparkle and 

cheerful. 

19 Open the Coca cola is 

like open happiness. 

Open the Coca 

cola is like open 

the happiness 

Drinking Coca cola 

will bring happiness 

20 We twist the cap to 

refreshment. It means 

that open the bottle 

cap of Coca cola  

“Twist the cap” 

compares 

implicitly to 

drinking Coca 

cola 

Drinking Coca cola 

will bring refreshment 

21 Life means a concept 

to live in or 

something more 

cheerful or sparkles. 

Here means at this 

place where people 

drink Coca cola  

Life begins at this 

point where 

people drink Coca 

cola. Coca cola is 

a refreshing, 

enjoyable drink 

(carbonized 

drink) 

A new concept to live 

in will start at the 

point where people 

drink Coca cola 

because it will bring 

more refreshing and 

happy life to them 

 


