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ABSTRAK 
 
 

 

20151221010. Effendi, Intan Putri. 2019. Pengaruh Produk, Harga, dan Daya Tarik 

Iklan Terhadap Minat Beli Konsumen Handphone OPPO Pada Mahasiswa 

UMSurabaya. Program Studi Manajemen. Fakultas Ekonomi dan Bisnis 

Universitas Muhammadiyah Surabaya. Pembimbing : (I) Dr. Didin Fatihudin, 

SE.,M.Si. (II) Anita Roosmawarni, SE.,M.SE. 
 

Minat beli merupakan salah satu faktor yang berada dalam proses perilaku 

konsumen sampai akhirnya melakukan keputusan membelian. Populasi dalam 

penelitian ini adalah mahasiswa Universitas Muhammadiyah Surabaya jl. Sutorejo no. 

59, Surabaya sebesar 110 mahasiswa. Sampel penelitian ini adalah 86 mahasisa, 

menggunakan rumus Slovin. Pengumpulan data dilakukan dengan menggunakan 

kuesioner dan daftar pernyataan yang pengukurannya menggunakan skala likert. 

Pengolahan data menggunkan uji validitas, uji reliabilitas, uji asumsi klasik yang 

didalamnya terdapat tiga uji yaitu uji normalitas, uji heteroskedastisitas, uji 

multikolinearitas, analisis regresi linear berganda dan menguji hipotesis. Hasil 

membuktikan bahwa produk dan harga secara silmutan berpengaruh positif terhadap 

minat beli konsumen handphone OPPO pada mahasiswa UMSurabaya, sedangkan 

daya tarik iklan berpengaruh signifikan tetapi tidak positif terhadap minat beli 

konsumen handphone OPPO pada mahasiswa UMSurabaya. 
 

 

Kata kunci : Pengaruh Produk, Harga, dan Daya Tarik Iklan, Minat  Beli Konsumen. 
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ABSTRACT 
 

201512101010. Effendi, Intan Putri. 2019. The Effect of Products, Prices, 

and Attractiveness of Advertisements on the Consumer Interest in 

Buying OPPO Mobile phone of Students at UM Surabaya. 

Management Study Program. Faculty of Economics and Business, 

Muhammadiyah University of Surabaya. Advisor: (I) Dr. Didin 

Fatihudin, SE., M.Sc. (II) Anita Roosmawarni, SE., M.SE. 
 
 

 

The interest in buying is one of factors in process of consumer behaviour 

until finally they make a decision to buy. The population in this study is 

110 students of Muhammadiyah University of Surabaya at Sutorejo Street 

no. 59 Surabaya. The sample of this study is 86 students selected by using 

the Slovin formula. Data collection is done by using questionnaire and list 

of statements whose measurements use a Likert scale. The data are 

processed by using validity test, reliability test, classic assumption test in 

which there are three tests, including normality test, heteroscedasticity 

test, multicollinearity test, multiple linear regression analysis, and 

hypothesis testing. The results prove that products and prices 

simultaneously have a positive effect on consumer buying interest in 

OPPO mobile phones of students at UM Surabaya. While, the 

attractiveness of advertising has a significant but not positive effect on 

consumers' buying interest in OPPO mobile phones of students at UM 

Surabaya. 
 

 

Keywords: Effect of Products, Prices, and Attractiveness of Advertising, 
Consumer Buying Interest. 
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