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ABSTRAK 

 

Tulisan ini mengkaji sejauh mana konsumen mengenali merek dan 

seberapa kuat kesan terhadap merek, evaluasi terhadap keunggulan produk yang 

dapat memengaruhi persepsi konsumen serta kebijakan harga, keterjangkauan, dan 

persepsi konsumen terhadap nilai produk dibandingkan dengan harganya ditengah 

tingginya persaingan pasar. Metode penelitian ini menggunakan penelitian 

deskriptif dengan pendekatan kuantitatif. Tujuan penelitian untuk mengetahui dan 

menganalisis pengaruh brand awareness, kualitas produk dan harga terhadap 

kepuasan konsumen. Populasi penelian ini adalah seluruh konsumen Cat Nippon 

Paint di Lamongan, dan sampel menggunakan sampel dengan perhitungan dari teori 

Malholtra dengan mengkalikan jumlah indikator x 5 sehingga diperoleh sampel 

sejumlah 90 konsumen. Sampel diambil berdasarkan teknik purposive sampling. 

Metode pengujian menggunakan analisis regresi linier berganda dengan aplikasi 

MS. Excel 2021 dan SPSS versi 24. Hasil penelitian didapatkan: (a) Brand 

awareness tidak berpengaruh signifikan terhadap kepuasan konsumen; (b) Kualitas 

produk berpengaruh signifikan terhadap kepuasan konsumen; (c) Harga 

berpengaruh signifikan terhadap kepuasan konsumen; dan (d) Brand awareness, 

Kualitas Produk dan Harga berpengaruh signifikan secara simultan terhadap 

kepuasan konsumen Cat Nippon Paint di Lamongan 

Kata kunci: Brand awareness; kualitas produk; harga; kepuasan konsumen  
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THE INFLUENCE OF BRAND AWARENESS, PRODUCT QUALITY, 

AND PRICE ON CUSTOMER SATISFACTION OF NIPPON PAINT IN 

LAMONGAN 

Bahrul Setya Alam 

Management Study Program FEB Muhammadiyah University Surabaya 

E-mail: bachrulalam84@gmail.com 

ABSTRACT 

This paper examines the extent to which consumers recognize the brand 

and the strength of brand impressions, the evaluation of product excellence that can 

influence consumer perceptions, as well as pricing policies, affordability, and 

consumer perceptions of product value compared to its price amidst high market 

competition. This research method uses descriptive research with a quantitative 

approach. The research objective is to determine and analyze the influence of brand 

awareness, product quality, and price on customer satisfaction. The population of 

this study is all Nippon Paint customers in Lamongan, and the sample uses a 

calculation from Malhotra's theory by multiplying the number of indicators by 5 to 

obtain a sample of 90 consumers. The sample was taken based on purposive 

sampling technique. The testing method uses multiple linear regression analysis 

with MS Excel 2021 application and SPSS version 24. The research results are: 

(a) Brand awareness does not significantly affect customer satisfaction; (b) Product 

quality significantly affects customer satisfaction; (c) Price significantly affects 

customer satisfaction; and (d) Brand awareness, Product Quality, and Price 

significantly influence customer satisfaction simultaneously for Nippon Paint 

customers in Lamongan.  

Keywords: Brand awareness; product quality; price; customer satisfaction  
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