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ABSTRAK

Perkembangan teknologi digital telah meningkatkan kemudahan akses informasi
dan aktivitas investasi, sehingga mendorong meningkatnya minat Generasi Z untuk
berinvestasi, khususnya pada instrumen reksadana. Namun, minat investasi
tersebut dipengaruhi oleh berbagai faktor, seperti platform media sosial,
pengetahuan investasi, return investasi, dan persepsi risiko. Selain itu, masih
terdapat perbedaan hasil penelitian terdahulu mengenai pengaruh faktor-faktor
tersebut terhadap minat investasi, sehingga penelitian ini dilakukan untuk
memperoleh bukti empiris mengenai pengaruh platform media sosial, pengetahuan
investasi, return investasi, dan persepsi risiko terhadap minat Generasi Z
berinvestasi di reksadana.Penelitian ini menggunakan pendekatan kuantitatif, yaitu
metode penelitian yang berfokus pada pengumpulan dan pengolahan data dalam
bentuk angka untuk menguji hipotesis yang telah ditetapkan sebelumnya.
Responden dalam penelitian ini merupakan mahasiswa akuntansi dari berbagai
perguruan tinggi di Kota Surabaya. Karakteristik responden menunjukkan bahwa
mayoritas masih bergantung pada uang saku sebagai sumber pendapatan, memiliki
tingkat pendapatan pada kategori menengah, menggunakan sebagian
pendapatannya untuk kebutuhan sehari-hari, serta hanya menyisihkan sebagian
kecil pendapatan untuk investasi.Berdasarkan hasil penelitian dapat disimpulkan
bahwa secara parsial variabel platform media sosial, pengetahuan investasi, dan
return investasi tidak berpengaruh terhadap minat Generasi Z berinvestasi di
reksadana pada mahasiswa akuntansi di Kota Surabaya. Sementara itu, variabel
persepsi risiko berpengaruh signifikan terhadap minat Generasi Z berinvestasi di
reksadana. Selain itu, secara simultan platform media sosial, pengetahuan investasi,
return investasi, dan persepsi risiko berpengaruh signifikan terhadap minat
Generasi Z berinvestasi di reksadana.

Kata Kunci: Platform Media Sosial, Pengetahuan Investasi, Return Investasi,
Persepsi Risiko, Minat Investasi Reksadana.
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THE EFFECTS OF SOCIAL MEDIA PLATFORMS, INVESTMENT
KNOWLEDGE, INVESTMENT RETURNS, AND RISK PERCEPTION ON
THE INVESTMENT INTEREST OF GENERATION Z IN MUTUAL
FUNDS: ASTUDY OF ACCOUNTING STUDENTS AT UNIVERSITIES IN
SURABAYA

Al Amanda Chorra Nabela
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ABSTRACT

The development of digital technology has increased the ease of access to
information and investment activities, thereby driving Generation Z’s growing
interest in investing, particularly in mutual funds. However, this interest in
investing is influenced by various factors, such as social media platforms,
investment knowledge, investment returns, and risk perception. Furthermore,
previous studies have yielded inconsistent findings regarding the influence of these
factors on investment interest; therefore, this study was conducted to obtain
empirical evidence on the impact of social media platforms, investment knowledge,
investment returns, and risk perception on Generation Z’s interest in investing in
mutual funds. This study employed a quantitative approach; a research method
focused on collecting and processing numerical data to test pre-established
hypotheses. The respondents in this study were accounting students from various
universities in Surabaya. The respondents’ characteristics indicated that the
majority still rely on an allowance as their source of income, fall into the
middleincome category, use a portion of their income for daily needs, and set aside
only a small portion of their income for investment. Based on the research findings,
it can be concluded that, in part, the variables of social media platforms, investment
knowledge, and investment returns do not influence Generation Z’s interest in
investing in mutual funds among accounting students in Surabaya. Meanwhile, the
risk perception variable has a significant influence on Generation Z’s interest in
investing in mutual funds. Furthermore, when considered simultaneously, social
media platforms, investment knowledge, investment returns, and risk perception
have a significant effect on Generation Z’s interest in investing in mutual funds.

Keywords: Social Media Platforms, Investment Knowledge, Investment Returns,
Risk Perception, Interest in Mutual Fund Investment
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