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ABSTRAK

PENGARUH HARGA DAN KUALITAS LAYANAN TERHADAP MINAT
BELI PADA RANCH MARKET

20141221100. Fathorrosi. 2018. Pengaruh Harga Dan Kualitas Layanan
Terhadap Minat Beli Pada Ranch Market. Skripsi Program Studi S1 Manajemen
Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah Surabaya. Pembimbing
(): Dr. Mohammad Anang Firmansyah, MM. (Il) Budi Wahyu Mahardhika,
SE.,MM.

Penelitian ini data dikumpulkan melalui metode kuesioner terhadap 60
orang pengunjung Ranch Market dengan mengunakan metode purposive sampling
untuk mengetahui tanggapan responden terhadap masing-masing variabel. Teknik
analisis data yang digunakan adalah analisis regersi linear berganda yang
berfungsi untuk membuktikan hipotesis penelitian. Data yang telah memenuhi uji
validitas, uji reliabilitas, dan uji asumsi klasik diolah sehingga menghasilkan
persamaan regresi sebagai berikut :

Y =0,374 X1 + 0,575 X2

Angka Adjusted R square sebesar 0,874 menunjukkan bahwa 87,4 persen
Minat Beli(Y) dipengaruhi oleh Harga(X1) dan Kualitas Layanan(X2). Sedangkan
sisanya sebesar 12,6 persen dijelaskan oleh variabel lain diluar kedua variabel
yang digunakan dalam penelitian ini.

Kata kunci : harga, kualitas layanan, minat beli



ABSTRACT

THE EFFECT OF PRICE AND QUALITY OF SERVICES IN
PURCHASING INTEREST IN RANCH MARKET

20141221100. Fathorrosi. 2018 The Effect Of Price And Quality Of
Services In Purchasing Interest In Ranch Market. Final Paper, Undergraduate of
Management Study, Faculty of Economics and Business, Muhammadiyah
University of Surabaya. Supervisor (I): Dr. Mohammad Anang Firmansyah,
MM. (1) Budi Wahyu Mahardhika, SE., MM.

This research collected data were through a questionnaire method for 60
visitors of Ranch Market by using purposive sampling method to determine
respondents' responses to each variable. Then it analyzed the data obtained in the
form of quantitative analysis.. The data analysis technique used multiple linear
regression analysis which served to prove the research hypothesis. Data that has
met the validity test, reliability test, and classical assumption test is processed so
as to produce the regression equation as follows:

Y =0,374 X1 + 0,575 X2
Adjusted R square figures of 0.874 indicated that 87.4 percent of
Purchasing Interest (Y) is influenced by Price (X1) and Service Quality (X2).
While the remaining 12.6 percent is explained by other variables outside the two
variables used in this study.

Keywords: Price, Service Quality, Purchasing Int
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